


Tunnel Vision Magazine is a high-end magazine that elevates 

the reader’s emotional space. Each issue focuses on a single 

emotion and does a deep dive into it. But why the name Tun-

nel Vision? The name comes from rabbit holes and the anal-

ogy that one can get stuck in a rabbit hole, forgetting oneself, 

lost in the information. The target audience is highly educated 

individuals looking for an insightful reflection of emotion. Our 
readers look to elevate their thinking about emotions and con-

nect with different emotions they have not connected to before. 

Our overarching goal as a publication is to have our users 
reflect internally on their own emotions and learn something 
new about themselves.  

What is Tunnel Vision?
For the visual language of the magazine, we are focusing 

on a limited color palette. Each emotion will have four colors 

attached to the issue. These colors will deÀne the tone of the 
magazine and how users think about the emotion. Each arti-

cle in the magazine will be assigned a single color. The colors 

will be used for the duration of the article, the ones before and 

after the article will be different colors. The colors can repeat 

but, there cannot be more than four.  For the imagery we are 

using bit maps; collecting them together to create new, emo-

tion-provoking imagery. The bit maps are an exploration of 

imagery discussed in the corresponding article and one of the 

four colors provided for the issue. 



Enter Euphoria

Here is the Àrst issue: Enter Euphoria. It looks into the emo-

tion of euphoria. The cover is made of images that correspond 

with the secondary covers inside the magazine. The second-

ary covers are at the beginning of each article. This is meant 

to be understood by the reader upon rereading. 

Each issue starts in black and white. The background is 

black, and the text and imagery are white. Right when the 

user opens the book we will provide the deÀnition of the emo-

tion and then the table of contents. After the table of context, 

we will provide the Àrst instance of color with the secondary 
cover of the Àrst article. 



Inside Euphoria

Each article or piece of writing is limited to one color. Text is 

the only element allowed to be black, except on the Àrst and 
last spreads. This is the Àrst article of Enter Euphoria and 
utilizes pink as its designated color.



Inside Euphoria



All issues adhere to the same system: each title is an alliter-
ation, with the Àrst and last words sharing the same initial 
letter. The last word always represents the emotion explored 

in that issue. Alongside the covers are the corresponding color 

palettes for the magazines, as viewing the cover colors is 

essential to fully grasp the tone of the articles. Future issues 

will maintain the design and style choices established in the 

Àrst issue, including the use of bitmapping and a limited color 
palette.

Cover System



Cover System



To promote the magazine, we plan to release merchandise 

alongside each issue. I used the full-page spreads of images 
from the magazine to create designs for various products. If 
readers resonate with a speciÀc article, they may be more 
inclined to purchase merchandise that references it. I’ve fea-

tured a selection of designs inspired by articles from the Enter 

Euphoria issue. These designs maintain Tunnel Vision’s aes-

thetic, utilizing a limited color palette. The images retain their 

original colors, set against black or white backgrounds for a 

clean and cohesive look.

Merchandise



Merchandise



Instagram

For social media, Instagram is the chosen platform to estab-

lish Tunnel Vision’s online presence. Instagram’s visual focus 
allows our imagery to stand out and captivate our audience. 

Before the release of each issue, we will share the covers of 

individual articles along with selected spreads from the maga-

zine. Above is the Instagram takeover designed to correspond 
with the Enter Euphoria issue.



Website
Here are some screenshots from our homepage. Our website 
will serve as a hub for all our merchandise and magazines. 

Fans can explore and purchase various issues and the latest 

merchandise releases. Additionally, the site will provide deep-

er insights into our brand and the concepts behind each issue.



Website


