


What is Tunnel Vision?

Tunnel Vision Magazine is a high-end magazine that elevates
the reader’s emotional space. Each issue focuses on a single
emotion and does a deep dive into it. But why the name Tun-
nel Vision? The name comes from rabbit holes and the anal-
ogy that one can get stuck in a rabbit hole, forgetting oneself,
lost in the information. The target audience is highly educated
individuals looking for an insightful reflection of emotion. Our
readers look to elevate their thinking about emotions and con-

nect with different emotions they have not connected to before.

Our overarching goal as a publication is to have our users
reflect internally on their own emotions and learn something
new about themselves.

For the visual language of the magazine, we are focusing

on a limited color palette. Each emotion will have four colors
attached to the issue. These colors will define the tone of the
magazine and how users think about the emotion. Each arti-
cle in the magazine will be assigned a single color. The colors
will be used for the duration of the article, the ones before and
after the article will be different colors. The colors can repeat
but, there cannot be more than four. For the imagery we are
using bit maps; collecting them together to create new, emo-
tion-provoking imagery. The bit maps are an exploration of
imagery discussed in the corresponding article and one of the
four colors provided for the issue.




Enter Euphoria
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Here is the first issue: Enter Euphoria. It looks into the emo-
tion of euphoria. The cover is made of images that correspond
with the secondary covers inside the magazine. The second-
ary covers are at the beginning of each article. This is meant
to be understood by the reader upon rereading.

Each issue starts in black and white. The background is
black, and the text and imagery are white. Right when the
user opens the book we will provide the definition of the emo-
tion and then the table of contents. After the table of context,
we will provide the first instance of color with the secondary
cover of the first article.
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Each article or piece of writing is limited to one color. Text is
the only element allowed to be black, except on the first and
last spreads. This is the first article of Enter Euphoria and
utilizes pink as its designated color.
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explorable realm which his illuminat-
ing methods of psychoanalysis found
impossible to fully penetrate.5

Despite the fact that Freud admit-
ted defeat in his attempts to under-
stand the inner secrets of the female
sexual psyche, he did nevertheless
succeed in exposing the origins of
the conceptual association between
femininity and darkness which had
endured for centuries and remained
deeply ingrained in the collective
consciousness of society. It is this
association, argues Cixous, that is re-
sponsible for ‘the repression that has
kept fwomen| in the “dark” - that dark
which people have been trying to make
[women] accept as their attribute.’6
The consequence of this association
which we see re-inscribed in Freudian
psychoanalytic discourse is that wom-
en are led to believe that they should
regard their sexuality with a sense of
fear.

As Cixous describes: ‘Your conti-
nent is dark. Dark is dangerous. You
can’{ see anything in the dark, you're
afraid. Don’t move, you might fail.
Most of all: don't go into the forest,

2.

-You can’t ee-any-
hing inthe dark;..
you’re afraid._

And so we have internalized this hor-
ror of the dark’ (p. 2041).

The echo of the forbidden forests
of fairy tales within Cixous’ words
here also resonates with the fear of a
wild and sinister landscape that lies
outside the laws of civilised society.
Freud’s theory of female sexuality
suggests that this landscape is one
which dwells within the dark recess-
es of every woman, and that this
darkness conceals not only what is
undesirable but also monstrous, dan-
gerous, and deadly. The ‘phantasm
of woman as a “dark continent” has
effectively obscured any attempt to
allow female sexuality to be represent-
ed in a different light, claims Cixous
(p- 2041). Women have been taught
to ‘censor’ whatever desires inexph-
cably escape from the impenetrable
depths of their unconscious (p. 2043).
The central impetus of Cixous’ argu-
ment in ‘The Laugh of the Medusa’is
therefore to prove conversely that the
“dark continent” which women have
come to represent is‘neither dark nor
unexplorable’ (Cixous’ italics): ‘Tt is still
unexplored only because we’ve been
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made to believe that it was too dark to
be explorable’ (pp. 2041, 2048).

What consequences does this argu-
ment therefore have for the symbolism
of the bed within Cixous’ work? ‘The
Laugh of the Medusa’ suggests that
although the bed may at first seem to
represent a symbol of woman’s repres-
sion, the relationship between femi-
ninity, sexuality, and the unconscious
calls for further exploration. May the
bed be seen instead as a place where
such an exploration could take place?
Could the bed in fact come to represent
the playground for the creative voices
of the unconscious, rather than the
scene of their silencing? Both of these
suggestions are ones which arise from
the essay’s discussion of the darkness
that seems to surround the issue of the
female sexuality. Rather than calling
for women to leave their beds behind,
‘The Laugh of the Medusa’ contrast-
ingly sends a message that suggests
it is essential for us to reconsider what
takes place within our beds at night in
order to uncover what lies behind the
veil of the sleeping mind. In this essay,
Cixous represents the unconscious
as a Timitless country’ which we can
only access by journeying into the
darkness that we have been forbidden
to enter (p. 2043). As the second half
of this article aims to demonstrate,
the bed has a vital role to play within
the journey of discovery that Cixous
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encourages her readers to take.

In ‘Coming to Writing,” Cixous
explains why the bed must be the
starting point for this journey. The
essay exemplifies the turn in Cixous’
perspective from her focus on the neg-
ative associations of sleeping towards
an interest in the positive associations
of dreaming. Whereas her earlier
essays tended to link sleeping with
death, Cixous now starts to consider
the power of dreaming as a mode of
rebirth. In contrast to ‘Sorties’ in which
she ealls for women to wake up to the
dangers of sleeping through their lives
in silence, Cixous now encourages
women to sleep in order to dream, as
it is only through dreaming that the
silenced desires of the unconscious
can be released. As contradictory as
this may seem, ‘Coming to Writing’
provides a cogent argument for the
importance of dreams as a signifi-
cant source of inspiration for Cixous
as a writer of what she calls écriture
féminine; a style of expression which
brings the desires, sensations, and
rhythms of the body into language.

In this essay she describes écriture
féminine through the acts of ‘writing,
dreaming, delivering; being my own
daughter of every day.’7

By practicing these ‘acts of birth
every day,’ Cixous suggests that it is
possible for us to gain access to an
endless wellspring of creativity within,
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tinction between plaisir (pleasure) and
Jouissance (bliss). For him, the text and
the reader are partners. He demands
that the author write something that
“must prove to me that it desires me...”
This is quite an edict; how do you pro-
vide “jouissance” for a reader?

The Paris Review archives house
pages and pages of interviews with
established, professional, and suc-
cessful writers discussing their pro-
cess. Faulkner advises, “Let the writer
take up surgery or bricklaying if he
is interested in technique. There is
no mechanical way to get the writing
done, no shortcut. The young writer
would be a fool to follow a theory.”
While Hemingway says it is all about,
“Getting the words right. Sometimes,
there’s no other way to put it. When
we’re writing, we can analyse every-
thing and apply every skill and trick
and device that we know. We know
how to write, and how to edit, and
what should work and what shouldn’t.
But sometimes we just can’t get the
words right, and we have to keep
working at them until the do, whenev-
er that may be.”
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Does any of this help me to write a
story? Do the definitions and classifi-
cations, the structures and elements,
the advice and the warnings serve to
improve my writing? I look around my
study where I have sat for hours on
end trying to figure out the secret, the
X-Factor, to writing the perfect story,
to becoming a great (or even good)
writer. The spines of the books that fill
my shelves, floor to ceiling stare back
at me: James Joyce, Claire Keegan,
Joseph Conrad, Sara Baume, F. Scot
Fitzgerald, Edith Wharton. I can chose
anyone of them and apply the theory
of narratology to an analysis of their
contents. Or I can pick one that catch-
es my eye, one that I haven't read
for twenty years maybe, or one that I
bought just yesterday and lose myself
in the intangible something that these
writers possess while I continue my
apprenticeship at the words of the
masters and hope that the story will
come.

Sheila Quealey 73
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All issues adhere to the same system: each title is an alliter-
ation, with the first and last words sharing the same initial
letter. The last word always represents the emotion explored
in that issue. Alongside the covers are the corresponding color
palettes for the magazines, as viewing the cover colors is
essential to fully grasp the tone of the articles. Future issues
will maintain the design and style choices established in the

first issue, including the use of bitmapping and a limited color
palette.




cover System




Merchandise

Don’t move,

you might
fall.

To promote the magazine, we plan to release merchandise
alongside each issue. I used the full-page spreads of images
from the magazine to create designs for various products. If
readers resonate with a specific article, they may be more
inclined to purchase merchandise that references it. I've fea-
tured a selection of designs inspired by articles from the Enter
Euphoria issue. These designs maintain Tunnel Vision’s aes-
thetic, utilizing a limited color palette. The images retain their
original colors, set against black or white backgrounds for a
clean and cohesive look.
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POST STORY REEL

For social media, Instagram is the chosen platform to estab-
lish Tunnel Vision’s online presence. Instagram’s visual focus
allows our imagery to stand out and captivate our audience.
Before the release of each issue, we will share the covers of
individual articles along with selected spreads from the maga-
zine. Above is the Instagram takeover designed to correspond
with the Enter Euphoria issue.



Website

Here are some screenshots from our homepage. Our website r'\
will serve as a hub for all our merchandise and magazines. Home
Fans can explore and purchase various issues and the latest —
merchandise releases. Additionally, the site will provide deep-

er insights into our brand and the concepts behind each issue.
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Issue 1, Euphoria



